The purpose of this study is to present the status of non -verbal communication and to evaluate consumer 's opinion about it. Non-verbal communication was classified into physical language, spatial language, pseudo -language, and appearance language. Service quality was classified into tangibility, reliability, reactivity, assurance, and empathy according to the purpose of visiting the optician. We surveyed consumers who visited the optometrists in Seoul and analyzed the responses with the IBM SPSS Statistic
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